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[hie number of Television 1TV channels increased 1 S Lunka after 2009, National
media survey stiles that 46 welevision channels exist now: including 21 terrestrial TV
channels 25 Tocal cable satellite television networks. Among them 6 ferrestral
chanpels and 5 cable’ satelline channels are on Tamil language. The studs nimed a
finding out. which of the channel do choice by respondent and what factor may
mfluence such a decision’  Uising respondents conveniently sampled from Eravur,
Batticalon. Moreover frequericy distribution and regression models are used to test the
sample.  Resull show that, demographical Tactors influenced the chmee ol TV
channels: The ITnc!i::ga-w;»:,;acxlml some significant of impheation which wall help to

TV channels.
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