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A survey based method of measuring brand equity: exploratory study

K Pradeepa Malkanthi' and Sarath 8. K odithuwakky

Brand equity is regarded as an important marketing concept as it is erucial in LAIIng competitiva
advamtage especially in a world of product parity. Despite its importance and the availability of multing
ofdefinitions and conceptualizations, there 15 no consensus about what brand equity means and howsg
fiern can measure it. In this comext, this researeh was driver by the ebjective of developing an asses
method to quantify brand equity defined as the added value endowed by the brand to the product e
perceived by the consumer, and to empirically test the praposed method using powdered milk 4 fha
product categary, The research also aimed at investigating the correlation atronig brand equity and i
various dimenstons, viz, brand awareness, brand association and brand layalty. Brand equity, in (g
study, was conceplualized as the difference between consumer s muliti-attribute preferences ol i given
brand vis-a-vis consumer’s multi-attribute prefererice of other brands. Here. the multi-attribigg
preference was measured using Fishben multi-attribne attitude moded. A qUESTIONMAIne survey wy
carmed out on a sample of 80 respondents in an urban setting where the stratification of the mhabi
wais possible in terms of their demographic and economic profiles. Proportionate Stratified Randon
Sampling method was emploved in drawing the sumple, Findings revealed that the brund Anc hor
possessed the highest brand equity followed by Raththi, Nespray, Highland and Lakspray. The comelation
coefficients between brand equity and its dimensions namely, brand association: brand awareriess nd
brand loyalty were 0.720. 0.435 and 0,493 respectively, indicating that brand association is the most
influenitial dimension ofbrand equity:
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