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USING PUBLIC RELATIONS STRATEGIES TO PROMOTE MOBILE GAMES:
TENCENT AND GARENA IN PARTICULAR
H Sewwandi!

Abstract

With the rapid development of the digital era, the mobile game industry has grown rapidly. With new
technological trends, diverse devices and a wide range of consumption, the game market has opened new
opportunities for developers and businessmen to play games. Public relations strategies are essential for building
relationships with mobile game players, building brand trust, strengthening the game community, and creating
long-term customers. This research studies the public relations channels that promote mobile game advertising.
A research gap is revealed when reviewing the existing research literature in the field of mobile game promotion.
The current research has mainly focused on traditional marketing strategies, and there has been insufficient
scientific study on public relations channels. There is a lack of comparative studies on the public relations
strategies of leading mobile game companies, especially Tencent and Garena. The study on the cultural, social
and economic factors of the mobile game market and the production of public relations strategies is insufficient.
This research gap has been released to promote mobile games. What are the public relations strategies, and what
are the public relations strategies used to promote mobile games, ? It also focuses on research questions. The
purpose of mobile game promotion is to identify the public relations strategies used by mobile phones and identify
the public relations strategies promoted by mobile games. The research study has been conducted using non-
statistical data through qualitative research methods. Under the purposive sampling, Tencent and Garena, which
are mobile game developers, have been selected, and secondary data such as research articles, academic journals,
books, social media, and websites have been used. The data were collected through the analytical method. The
theoretical framework of this research clearly uses the concept and application of 4P theory and uses and
gratification theory. Tencent is one of the world's top revenue game companies, and its successful game
promotion strategies lead to many users. Garena is also a major mobile game developer in the South American
market and has attracted many users through popular games such as PUBG Mobile. It uses successful public
relations strategies to connect with players through social media, advertising programmes, audience participation
programmes and organising game tournaments. These strategies help to improve the trust of players and develop
social relationships.
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@® able DE@NDOHE ¢ OnEm BTN DatSwnsio ©sdeds mibcns 9D 008 B8ewrd wews’ »C
Bed. ¢Pe @ndm ©8ABUm DaBmes’ FindE Omede , groPen B ewd gk ©ga® OB wmenen
PO we@mumdens BEOO wy ¢d® BEOO ccd »OB. VYD ©10g DO wy Fd eni w&Ivd®
e®e08 @nEm BEDIss YHEWImE BERO BHBeDEH @I HIB0 DI D @8 wews’ d. TBews
B »b@ e e @0Em @B DBmes’ ey das BRI BBB6E ¢ 0®8 wews’ »d Bed.
OO 13 ReDED LRI, 3BT HEOE OBV , SGIEHBD RBED , DREO Bde® ¥ Bwd, PRI eH
DOGR SBe® »wBwd, abge we@mwdens , BE@IBREHOG , andbnms Je® ®wBwd DS RBEDIDES3

@® (Public Relations (PR) Jobs in the Video Game Industry: The Ultimate Quick Guide, 2023).

obedsen nOedew

Q550 sbedse PO VLo e®® sbedsers 8¢ 8. e®® sbeduer DOG OGS LLITOD @D
¢ o1@88 glvemes S800 wBw. Tencent ww Garena 918 ©w@IO®OE Owem wOIBBLD @O
SdecCueac B8e® 9§sted @nkm ©@®ITI Foudm®OE @18 wy» emete 653 eBG® ©Re0
QESOD Hedaw D1eos 0d. ReISOD (B ddeCueans OG5 gecdwden Dnid 8o 48 gBegdes,
»1B® e Obwo O B8Rt ©@JT 2#DeiRw EROD BB6. &K.0® Hi HOLLmedE, ACE® DOBHSI
(influencers), & @b (gameplay trailers) e @15 @1 @B DS (BBBD ¢ evBms SE0®3,
g0 FuuB3Om g @de ww Shed AEs® 88t wxicbne adedid) o »Se. e®8E, sbedsmnsid
COR8® ¢ vedvent WID gHORT 1> DB O YE» el e 8570 SdeGaenc edmes BEOO HBwd
a (Williams, 2025).
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BDOVHB DS Bod® OO St BU®rens WO G ¢. YD SHOvHB eces lencent es» Garena
IS @D @IS EOD 1. @O HPIBHD ¢ eMIc 1RO Y ey d3es’ Tencent ecimed gve®
20600023 (8 o @10z O ¢md, O8 e080m i yOLR® @b B BBemd Rees® »38 (Shen,
2021). Tencent e®10® @@ s » VHEESY GBI BO® Bwd BTV ©d. Deduvewns’ Weibo, WeChat
B 8 o »iBnn OB FwBs ©wO® ©BIBVm el m»®r ©B8 (Hong et al., 2023) . Garena

B@IOO® ¢ ¢ PBBIY) EDECEMEE YD Bev® i ydbdwen:s D @md, PUBG Mobile 918 &»8o
B 000 o S8RED @ ERIeoD g1, DO Hesn e®® gunmed HObLD ¢ie®bo adsnms S8@
Dcod ©® (vincent.fernandol, 2019). Tencent es» Garena &8 »T mPem Deg® ©Bon w85 FOw
a3 (B8 18 By OB, ebdm yObA® »edcws’ wes3d & ¢ (How Does Tencent’s Gaming Solution
Improve the User Experience of Games? - Tencent Cloud, 2025). #6@eqe®non 8c18s odes Boiés emidiens
Bed. Bui€ g@iens 0 Ho® ¢0ndm G BU@iens D0 GIomD eeE 0wt oo g1d. sledsea B8,
@3B Bog® , a8, 8@ s, edR gdd DS 8B ¢ grens’ anbon ddeCuers O OGBSI
¢d ded 0 enm arD.

2008 e®d BowEB8s 1§
P4 ms00 womGSew Tencent e Garena ¢icmmOE Bev® S »DURmE ©egwpr Opess B@RABIRDI ¢s®ib®
00 B8RO B¢ wdm sbeduveaned & Dcosd ¢® (Cambridge Professional Academy, 2021).
e Product (Bdwicmw)- Tencent eww» Garena 8853 BE@ienw D0 @¢ Bo®® B, CLoHCHRES @@
PUBG, Free fire 918 00538 488w s wepn o(5e.
e Promotion (gdbRmw)- @»Ls OB BI@IBO ©ITHEWS Bev® ¢OmIm B YOLODG OB
20200@ HEDNI OTRO.
® Price (BR) -%ov® ¢omdm SOE B  wdmn Boemy O @106 HEN OO, By end8ed
C8® B¢ momdog ? Tencent e (Garena #smm»OE g cos® @bos D asinbon BcE
OIB® ©0®I ¢cas® o OB emeds ? emEs eI WS ©1Re.
e Place (8%w) - @0IBs edggeeed BBATD O @rIds Y FDE BIDED DI GazICE HEBN
OR@.

DD 0 BB BIVIB B37) @B WIDDEEE BRHTeS GDaB DI e 3cIBO0 Y53 DIB6 emesd
00N WO B3 T30 DD BBREDED WDEBEES. e®8 ym acwe D53es’ ne Beys3O
DI DEB®0 D& 8Beys’ »OBed gDanm 3530080 @B DN I VOB, EO® BuEBG 8D, 8Beys’
@ s8Remed & wfe wwBfode B0 a0, 9ted Y gD ¥ e & Bed. e®®
cbedseans pE, 91D I BomadH HBIB WD, Bev® OO B YO ©8x3 8Bysied 1n®, Demicw,
5CoB® EM®, @18 BORBTVHN wH PBFens’ Bewe e® FDaBDN ©BPOIRD DO BDDIMG 0w BDE

w (Uses and Gratification Theory, 2018).

o wims A ©R® (Cognitive needs) - 0 oo @090, 0 MFedn Fio HOede o YOLL®
Bede¢m 0853 ¢® CES.

90083 gdavon (Affective needs) - e8Dwo BBDoescs @0 125)® ©®RBIVDN

adoBm Im@dmo (Personal Integrative needs) - SO»853 o0 8doEm ©ORBVD E®IVHD.
@@ SwRdmn (Social Integrative needs) - @i @00 OB ©(SE.

amBens’ Sewed 8® (Tension free needs)- oo OB Exnvmn emBo af) 88O, Bedms EREE,
BEOE Bo» Se®s’ s (3.

obedsens 8¢ 8808 gdarmde ®I DO

Bo®® 0O FDEO 0@ 88353 PN B B® Hesor @i DOGROCO AES® B 00 (Drfeersd ¢dg
€® ©0gd, n.d.). Bo® owd» B OB @8 ©@VABHED YIBHE @BDD ams, Bv® IDID
21@@B, (Mobile Phone Addiction) ece »(€s3eds @158m ¢ei@imdsmndas ¢ 08 (Wiksite, 2016). om0
B Heso @1 ©0yced @mes v gmEs a8 8 @50mnd ¢80 ACs® @ 8dm D ¢ Dbimn & g
(Mawbima, 2024).

eONS OGS eB¥neds’ Dbm@ime O O Bv® ¢dmdm G weHr w@iss e Bo@rms 8 gres’
22000 FIDEBES. ZOIHIBODD Bod® I G DrBwrs sORD ¢md D B BEOrers @dDBBIE D).
OB Bo0® oI B gm0 OB DOOBHOG ¢ OB & Bed. e@8E Bv® ¢dnidm G BU®rencs
DO G §EDO® ®10G ecod®O nen ecl. OMP w@ike PE sOBHN ©aerISOD ACH® HFed HO
58010 eeID»®I ©Fes’ eetdc? D8 DOOIBHOGO Gnen ecd®s H OLL»G BIses’ ewmeeds?
B8, 988 0®® rrmy DB ©wicd ®BIBN OVLEL BOIBON @I B8RO glvemw B8O Do
8. Tencent e» Garena goomm  Ho® S DEIwed YD DD ¢ O and, ¥sted ©w»ss
2T E@BO HTHI B YOLLOmeE liwsidn »I edegemg AEE® elswmne B8O Do ©d.
000 sbeduens Tencent e Garena ercmEB ©18» @HED @OV EIB@IWHODE BB BBOD G,
BOwBs3 v edgcemg BO® BBV @) Be® nH®edcns’ BN ORBO0 ¢deIGd R, Bov® it
DEIeE @B BHO®ISBOB 0 EDOe®Rs EDHEBOD edgLeg 388dn DE, ONBD BORBIVHN IE@IIBEODE
2000B0e Bgw B8O, edge $dblm »Hedicm B §Bn ¢¥n eeni.
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B ddecuens

e3@13on BdeCuen n®xs (Thematic analysis) @ed ¢l BdoCuens 6 Bed. e@® POeDc WIDm SO
e¥n Pod Qens@n BB BE @S @1 B, gcwed ww 0O Ve OB w» T TESHHBODO
SdecCuas B8800 e®sien ddeCuer POG @) BEL® DS, e®O PO ¢ wEved SO acwed w®»
GBcTRO 0z OO 0 Fo 0 ORIV @803 HTRO BT PN PewiEHOS D gmd, YOG Tencent
w» Garena emOE gobdm cIs®be B8Rt o@CT ¢dedidwss ca on »Be (Aishwarya, 2024).
3@ BdeCuems iy, BCRBOB PRedcw S wledser y&» BBV’ ¢ BE &S Do
©3@105 ewwers 01 BEmcIS3emd Byy B8RO wBwd ced (Delve, 2020). & aexnd gemsion ¢
SdeCeenc ©twr o@on ddeCee 9O: vdm S8e®x3, Tencent ey Garena ¢EHHOE Bov® G
ObOmed @ndm BT @b B8R ©1QC], DB evems &Y dIMIBOD DeRIVGEES ERo
oD DS @d.

Tencent grsnyed @085 ®ABIVDN Ee3@®

edgcerIS®

BodmO 5dd0 O 8O ewnd wd amdnd @ 8de ne 0deee o0 g8 0d. edgeeod® @B w®v®d
aeog giden DO 8 WO 8O OO §103@ ¢ & DES cory Eed. DL Po® O85 »HO
o @m0t , 2D BeHD o DOede B8R cim® A O ¢ 8¢ 0. YO8 ylocerned wImES
CR ®1Be® adnnmnde wdyben ©d.

Groesdw 01 :Tencent Games (2022)

DHO® Eresdwzsy

068 ®208x53 @wi JO JOOE ®wdRBN ©F ©BRES »o® DWW O30y CAB. Bw8s amd o
80ATVews’ @8 3D D18 B80S »0 Sl @B O RO denedity 0d. eOnEs3
gloceened ©®18 BBV e®INVDDI ®1e® GdremdE oLl ©d.

Trse0w 02 : Tencent Games (2022)

Jrse0w 03 : Tencent Games (2022)

SgpEs) erod3®

SenrnmBs’ gBdded ©w®1s @ HOM OB @ WO®» @md BYSO D3m0 HDLI® EA Ee®s ey
s8Rem8s ¢ 608 woy 8. 0@ Swupd FOwBHO midBwE cA ecy Cred.

Groedw 4 :Tencent Games (2022)

SELD OE» ewics ©r23@

g8d0 Bl , emwbedkhe O8n gTed iy B® yme B8® @ 380 DD Buien wom» ¢nd
Jen8 emd DBewnd O @ @B HOH NOBICT OB CRAB. e®F2 &L B8 WiwI @S BORBIVHN
©®IDDDT CAB. ©®1 GIs ©Y GBIBRH Vel OO VYLD WOV ENB®BOE BwIDD 00H
cRE&.

Grse0w 5 :Tencent Games (2022)

80 @00 ©@IVed® avrEInd BEOIBH @) OB wEIN® BEACD 1D BBe® DDLOHS Fuiem
»O» ¢md QYF »O® dBwr Edmed gPciR® wmie OB BB 88 oy 8. @B Fwdss
ObLms BSOS 8¢ 08, e@RESS yloRewn ME DG BEDIBG E®ID) BDBH WIDOG FDBOIDG dLY e
=38.

Greoesdw 06 :Tencent Games (2022)

SedBn adueds’ w8m Valentines Day , Spring Festival , International Nurses Day (8 Em»wos38E 850
e53@1053 3 @0 ©BS BEwoem Ewd BE® 8 8. Bt OB Emsmn gBe af) 8OO, Sedme EAEY,
BOE Bom Be0s wndd G © gmBewrsd Bowed De® gdaumde wdylier 00y Cred. o8
aé3B0 v eus3m® wo8S ammbadhe ¢yds’ SR Sb@ens I&.

Jrse0wz 07 :Tencent Games (2022)

Activision esmma e Tencent ©@0® O 8 2019 Dewetl aeBsl BSt®rers m¢ call of Duty Legends of
war o2 853 »es30m D e Ee®€ ITN 918 g ©Qs $HE wdITY 26 OO, B HObdm
COROGS e e@n ©IBm 0. ©IS BBRBV OB YAE PHBD BRIV 0E@BOS. & HT®
B Dacens 8 oD HIBE.

Gresesdwz 08 :ITN Sri Lanka/ Colombo, (2022 )

Bb@renwdencs emedd SO gdimds @mif D0 RO @ewI @wWig ®F) EAD CIGOBOGS. @® ®»o®
20D 00D BB emwbamas »0 ©5) CGRD @m0 5CoE ®end DGO @By enns WO CA8. IS
BR3¢ DB6Lme BEO e@nEs3 8¢ »I8.

Credwm 09: Tencent Games (2022)

22092 @c0¢s 3@

BOw cwbamod GO Ay CR8. 98 @B Emumn guBw ¢t B8O v Sedma RO, FLOc
B Be® 2 i cao 2@ 8¢ od.

Jrse0wz 10 (Tencent Games (2022)
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e0e8G8m @8 DeB® (Corporate Social Responsibility)

Tencent e3@1©®0 ¢30e38m @18 DOBO @ D1 O amd, @10 gusd CSR ecusiltine®sinds Bed.
O 8@ 00 3880 10 e, BB 88 B8EE8®0, 0tddmBs’ yyey B8O ww DastBo w.0bldme Ry 9,
DBQ wotdmaBm sBedus’ wmed SEOO »OWn »O8. 2T Dewcon ¢dIedE 8@ e®ewddwrs’ ders wdn
D108 ©eB00S e®enwdr Hed.

Grvesdw 11 :Tencent Games (2022)

Croesdw 12 :Tencent Games (2022)

Events
D68 ©O0BS yebiam |, gD DDWONT BOBOY CRB. OO i L3:08DD MIBBEH® Y DEI DEBWIDSS

BEacd 2023 @bin 20 O &» 8O 24 & ¢ Game Developers Conference (GDC) 5853 gebamw:s «dsfon
Ciids. yebamas o8 18 853 @538 g and 1500 »0 a¢dn 88w & wewr wowmid & quw. SPARK 0:68>
GO0 OB PO Ided O Bed. d8& Honor of kings , Arena breakout , Moonlight Blade
, SYNCED , Alchemy ,Stars , Honor of Fight , Ash Echoes @in® 0 D118 2058 98 ¢80m cida.
Groesdwm 13 Tencent Games (2022)

Croesdw 14 :Tencent Games (2022)

e22980F Ho @1o» D0 0rBe® @Oz 3P E@
Tencent Games 883 PUBG Mobile &5 d»8c 8 02086 @ @53 SmB8530 swvggw® 6end. emded
B (free-to-play) @83 08088550 swegeds’ yeda Be »iS Bes wwwm amd, ¢Bebn @003 (in-

app purchases) 0o ¢1¢1s® cuw OO B¢ wcB. Windows , MacOS , Microsoft , Android , i0S (8 gl
@OETBIROE YO Bo®® I F @0BeE 6D 0 OO0 ¢deddd R ecl.

Apps ©6230s&®
Tencent 88z WeChat (Weixin) &1 @@ @0s a1 dn Bb@ens »3 ¢ amd, ds "super app" ece

»18ed. O3 O Fed g Apps sOB% gm0 & ®owr DO 9BE0 Bw wBwe. Apps ®iom S ©(Se®
a0edM 3l o By D80 gedndE (¢en-2eem8d ¢if3nid, JBEs, eOF8eml) el ReHISOD

E00® DB WOTIHBO Bwegeds’ HBOD @8 e1EH® W0 a. Bov® ¢Indmed ¢S play store &2 Howo

@®® Apps D§53ecid 0 01Re® »Bwid Hed. §ods3 wewr »HOBO Heddn § B BU®iens O
98810 sOBNenm 1 G .

Groesdwm 15 (Tencent Games (2022)
Groedwm 16 :Tencent Games (2022)
Offline Games
Tencent ©s@©® offline mobile games 88w wes3dr & Hed.
e Real Commando 3D sniper shooter - Fauji game 2021
Cover Fire
PIXEL'S UNKNOWN BATTLE GROUND
ZOMBIE HONTER
Anti Terrorist
Gun War

83888 ey BEOO ¢S eSO

Tencent 8823 88 SBewd w@®eduen @D (live streaming) e @88 ©53Redem @®@DE® (voice, video chat)
8808, 9085 w8550 ©ddD T TO0 HBWID R @¢B. wED dDews wdedee, wdd wE3Bedem
cOOEE B85 8RE®ESIO @1 B®IFO ¥ B.edE BB R ©cl. wEDD L BE® HBwD Hewn
eenl SB35 O @18 @1 Ba® »ow ©8ED 3B ece ¢33 @6 BO® eAC M KIS0 evEeN

Qo).

Py e 29eFD® oces HLr BEe® &SmO
°®0® ©&IN® By B B wewr OB D8V @i I8 i Bdsiemes »d Bed. Tencent Games S&323

multiplayer games (c¢o: Honor of Kings, Call of Duty( Mobile) SB6@sencs =6 a8 ¢od, m»edtx® LoD
20es BRBedes SHEH® ¢ 8ond. Ay FO» DeBHEd® e B SBe®s3 8@ ©w®RBV @SROS »IG.

So®® 02O B 290082 ( story telling ) epesscewsy 9E8es S5

PUBG MOBILE (8 &»8c 800538 assnbon SB0erers S6e® € §od 30i00® m»mndis amesdens’
Beod ©cism g§md O3 B0 D8 iwledds 0. eend 8O OO D ver OBOO BeHI YD
08m ewit vm CAE.

Third Party Application
play store ®c®0 ®iom S OB @z G third party application 6o ©1em 26 ©1SO0 @de3d® @
g Bod. odglaessi® e08eC eud ¢d® Suc@B5 010D »F ORO0 @Dedd 88 0 & Sed.
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@O Bb@renod gent®mn naiide wo ad¢ ©Idwa

@18 Bb@en aemns’ ©@Iv® B85 Bdsicms ®OD B¢ DO wieded cwtd HFFOESS G .
@R DB ¢ YAC ConOu 0d. aRcns Hiw B85 guwbsers w0 OO0 e O ¢nd DS s
@d¢ @oens B0 HLmwo giwds P08, oEd® wodmed andcws’ 88 [ Gwmdwde dc &1080
e8RS .

EBews 568res
eeImed oBHEHCO ewemnts HO® O ewemwenB. ©D 8wk ¢ ¢0r ¢1cdn e53® ®OOROS gumbadhe dBews
Bo@renss g3GR ©ds pE B0 1A, O @nBs D esdy oS Ped weesme.

S 17 (2025)Y outu.be.https://youtu.be/UyUDz46tKag?si=FQtBXOIt69kzlhXJ

grebedic esBewlBm erlBedema
Bed ©s@s30D @88l wom Jwb (teasers), @QcU (trailers), ww» eI Sedsiw BERAT emidnd 8D
wBedemn [GE.

8 Bebcxn EFDTOs ewIgr oS3

Game influencers, YouTubers es» TikTok creadors es@® 025350 8 000 g0des BE®. Heds3 ecwpr §owdss
gombsenc 0 ONO 008 §B» ¢dgens 0. s8RemEs O 8IS »S ONO ey w.edE, #BJ 8Os
0@ H® Do BB® (personalized creatives), e88 S DCes, @15 @0 e influencer marketing @B=3
gadens BEO.

E0EI8 B DY CIE
B a3obonns e¢Bno ©I110530 s8dbmmes B8® (localization) e® Bwed »Om® updates e version DB
@D B 88e. Tencent Fid Bdecmrend ¢ddBs ceencs e O6 oD HTSe.

Garena scmmed 08m XD ceIs®bo

IO

OB w0y @O &g HBIoEn DOGD B¢ DOOTWH ¢Ho® a®@md §1cs®:s ¢ & PES crwy Cred.
0TSO0 @83 »O o emondr , O ISedhn G HOed, HO® D1RONS B8R ¢ B® A @
¢ 8¢ 00. 98088 yloceumed @imw ER ONe® gdramds Bdyter ©d.

Credw 18 :Facebook. (2023)

20w ODesdewzsy

008 ©208x53 @»i JO JOOE ©wRIBD 0 ©RES HO® VLW sOHOE CRE. 8 avd o
©®BVees’ 8 53D I8 BEOOS 0 LB ©wOITY S ORNOOS VReed iy 0. e@RESI
gloceuned ©®is ©wdBIV @D ®1Se® dremds wdyben ©d.

Greesdw 19 :Facebook. (2023)

Ew5@IBeEsY 8ot orol8®

SnumBs’ gBdded @@ s HOW O8O0 @ WO» gnd AGBIO O30 »LI® A Ee® ewr
=S8RBT ¢ 8808 iy A8, e@B Bwyid SRWEBO mdBwus @ ecy Cred.

Credw 20:Facebook. (2023)

Credw 21:Facebook. (2023

BeicacdDcsmen Or@edwsy o

Garena 8823 e.80i@ 20 Demdcttdie D10wd»s’ e@iend 80 8803 ®20e® (online platforms) «o=302
CR8. 000 FAwesIO svegeds’ gede du S Blimwus O ¢m0, Snesied KHEe pE ORISR SO ew®»
B aP3c1B® nO®o; BEOO @b weewd. SOemO cecSn Edmed gmBewrs’ 8800, demic &®0 Garena
D120 coml ©d.

Groedwm 22 :Facebook. (2023)

Greesdw 23 :Facebook. (2023)

Greoesdw 24 :Facebook. (2023)

Garena ©®0e® gae ©vEm wPITI ce®bvw:s eces Garena free fire office tour wes3oiEw H1Bes.
Sreesdwm 25:(2025). Youtu.be. https://youtu.be/m_JOISOmI1 I1M?si=-kFfXJHYuYllsy2v

Garena ©®0® 3853 Eud I S8 Hds Ds3es’ Free Fire 8. 0@® 500D §Bw» »d 05853 free
fire DJ song 83 8wz ¢ B@rens g ¢oo S g9 088 @1 BE YDICwD DITBHO .
Sroesdwm  26:(2025). Youtu.be. https://youtu.be/ WEFQV7FQRsw?si=pstXRIgqxt7HfzZN

8@ @®@edownsy

Garena @0® ©» @B8Ewxiy 88 m00x O DJ Alok 8853 el »dm c¢ Alok arsmme dwn 8 ©@s
e®endirs’ wu8m DxiBs ©ermdE 9f WO GE. gf) HE® w8n ¢’ wewr GlBIBHE FYOBLHEG
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BEe® ac@érsd €953 4000 = wemr @dxsm comien DOOE G ¢B3es ¢. D BoHhesied D18 »OGD
@3B0 B88® wewr ®OWn BICH® »O» . 8O @500 OLBBO Yelrrss 0@ uiyber ece D188yen
BE® wOerd =fc 68 P edewny 0@iEmEedyy 0®®Ims, odBu OBE “YE®®, glvILHE ©H ©8ed
GoSeens OB wO85 HBded ©RDIMGES DOO eDBRMS WeEE.

Apps ©6290&®

O O Feod escws Apps sO8m amd & 90w FodsIO gB@O Bi wiBwe. Apps ®iom 0 ©1He® gdsdn
3BITBHRD D wH BTD YeldrdE ((Ra-eOmBJ ¢i8wid, PIBE6, @ Bewd) 4l QIBOD L3006
0000 OISO Bwegeds’ HBOD ©8E ©1eH® O ar.

Credw 27 :Facebook. (2023)

Offline Games

Garena ©®»® offline mobile games 88wz vz’ & Bed.
e Heroes Strike offline - MOBA & Battle Royale

PVP shooting Battle 2020 offline game

Battle Royale Fire Force

Desert Battle ground

Grand pixel Royale Battle grounds

DO® E@esdosIOa @Icedwsy griobeiced chon SO

O aoig BO® @wdd LIRS DEHS , OO kL’ BB ICLOND , @RV B @SS EA
©¢3) CLeR.

Creesdw 28 :Facebook. (2023)

@908 382D
@1 ORIV AR OpED BORIBVD  LIE@IBOGE EEE HEZNOD HIBG. EICRIT ©IVs Bedesy Bws
BB® wn yOuIS 00R ¢d, gaming blogs, w® yOICH Dibmw me Garena B8R Diimn ydISw SBO.

e®® gismme, 2O SEREDEE CR ©1Be® mHOvE eDHDO, Gd 08w B3 ©gd OB ©s0Hh
sSB8REE 5O0m ©BPRIBD S OO O 98 gDLIMGS e 08, & wews, #B01EOG, B.ed @B
18 0 HB@renSom gOiden nO ®dmn OB, Feds’ gdn Br FL3s asey don 0 (SO0
oo .

Bo®xn

e®® ©leduemewnsl ewEdmien’, ©wdyelnm edgrewsig cI@BrdEO Ot 05 Owsm w®IBTVHH
CBE@80 0Dmens Ln® Fh ederesieg wlblms3es R o »S dOG. Tencent »o Garena e&10®
2®0e8 ®0B, OIS en DDLONSI, een BB O1RLONSI, F HO® OIS BEO, 5D BO® 34D
0ORTD DO B cwIs@be 0B »o8S Hwosied BdDiws 0 ©(RBEH, OTed @1wds’ o
208053 e30® OB Bdwics v eEd DERme BEOIS wos & aw. 80 ¢@n»cd, 4P (Product, Price,
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