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Abstract
Present research was conducted in order to analyse the communicative meanings in
public relationships and management strategies depicted in Sri Lankan culture.
Accordingly, the questions arose whether the customs and ethics in Sri Lankan culture
have got the features of public relation and management strategies? and How? There,
this study was done while having the hypothesis that the public relations and
management strategies could be identified in Sri Lankan culture and very deep

philosophical and social-psychological features are revealed here. There, the main

objective of this study is to analyse the principles of public relations and management
strategies depicted in Sri Lankan culture. The other objectives of this research are,
analyzing the features of social, political, economical, cultural, environmental
relationships and management strategies depicted through the customs and ethics of
Sri Lankan, Sinhalese folk-tradition, identifying the inter-cultural facts that influence
on nourishing the public relationships and management concepts in Sinhalese folk —
tradition, and establishing new concepts of public relationships and management,
while using the Sri Lankan Sinhalese folk-tradition. This research was done based on
sixteen arcas that are consisting of Sinhalese customs and ethics. The data was
gathered by survey and ethnographic research methodology. Sixty interviews were
done representing those areas under survey methodology. Moreover, primary data was

collected by observing social incidents in the areas that arc included in the sample of

this research. Secondary data was gathered by exploring Sources. Public relationships
and management strategies depicted in Sri Lankan culture reflect a deep philosophical
thinking based on Buddhist philosophy. Public relations and management features
| such as, human feelings, behavior, wordings, things and places which are unique to
, Sinhalese folk-tradition could be identified. There is a net work of inter-related
i connections with public relationship strategies which are shown through these cultural
features, customs and ethics. Respect, worshipfulness, gratefulness, cooperation and
beliefs are the spiritual base which influenced on Public relations and management
strategies in Sinhalese folk -tradition. Behaviors of individuals are designed according

to this spiritual basis. Thus, it is revealed that establishing theories of the field of

modern public relations could be done, with the use of the human relations and
management strategies depicted in Sri Lankan, Sinhalese tradition.
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