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The purpose of this paper is to explore the adoption of e-banking functionality and
mvestigates the impact of e-banking on the outeomes of customer satistaction, loyaly
and positive WOM within the context of Sn Limkan banking services. The researcy
objectives are, to determine the factors which constinite e-banking functionality in the
commercial banks and examine the relationship between e-bankmg functionality and
outcames of customer satisfaction. This research hus used oy privmiry data sources
such as questionnaire survey. Gather the data from desied banking customers who
are internet users from Kmbathgoda area. A sampling technique is active to recruit 50

customers representing the desired range of demugraphic charactenstics (e, 2 pender,

age. and computer usel. Deseriptive analysis use to provide strength to the research
study which showed that even though considerable people are aware about infermet
banking, most of them are resistance 1o adopt mtemet banking. This research shows
that adoption of e-banking functionality {accessibility, convemence, security, privacy,
content, design, and speed) and loyalty, and positive Word-of-mauth has efteet on
customers' satisfaction. Correlation use to examine relationship of hvpotheses with
actual internet banking usage. Through results of the study it can be concluded implied
factors are relevant to accessibility, convenence, security, privacy. specd, significant
mfluence on customer sabsfaction and lovalty has a positive significant influence on

customer sutisfaction.
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